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Mad Fish Digital is a B Corp certified digital marketing
agency committed to being the best agency for the world
— starting with our employees, clients, and our
community. As a business, we understand that our
decisions matter, which is why we take our approach to
marketing seriously.

Technology and the digital marketing landscape will always
be changing. As an innovative agency, we must evolve
while maintaining our standards along the way. We will
always stand by our values of being accountable,
collaborative, and innovative as we navigate the decisions
that affect our clients, our team, and our industry.

As a values-based agency, we have always stood by our
Code of Ethics. We have developed this Ethical Marketing
policy to provide additional transparency into our work
and how we endeavor to frame our services and
innovation with ethical growth in mind.



https://www.madfishdigital.com/code-of-ethics/

OUR COMMITMENTS

We developed the Mad Fish Digital ethical marketing policy to guide our team and
ensure that the work we deliver to our clients meets a high standard of ethical
and legal requirements.

The following outlines commitments to ourselves and our clients as we navigate
the growth of technology in the digital marketing space.

COMMITMENT TO HONESTY IN MARKETING

As ethical marketers we commit to absolute honesty in our marketing for our own campaigns,
our customers, and our partner driven projects.

e We are committed to helping clients create honesty in their product/service/company
messaging

e We are committed to helping companies provide clear product/service/company messaging

e We are committed to building campaigns with thoughtful, non-predatory advertising
targeting

e We are committed to rejecting strategies that use misleading, click-bait or other
sensationalizing tactics to mislead an audience




COMMITMENT TO REJECTING IMPACT WASHING

Impact washing is when a business exaggerates their positive impact to gain a marketing
advantage or uses “feel good” marketing to cover up or distract from negative outcomes that
their core business model is having in other areas—socially or environmentally. As a B Corp, we
are committed to rejecting impact washing in messaging and strategic tactics.

e We are committed to being honest and transparent about the social and environmental
impacts of our work

e We are committed to being honest and transparent about the social and environmental
impacts of our client’s product or services, based on the information we are provided as
their vendor

e We are committed to providing recommended messaging and creative options to our
clients that avoid impact washing in their marketing strategies

COMMITMENT TO CULTURAL SENSITIVITY
IN CAMPAIGN CREATIVE

Many marketing campaigns and messages have the potential to be culturally insensitive. It
takes a combination of self awareness and attention to inclusive practices during the creative
process to avoid marketing campaigns that are culturally insensitive.

e We are committed to creating strategies, messaging and creatives that do not promote
stereotypes, exploitations or inequities

e We are committed to creating strategies, messaging and creatives that are accessible,
inclusive, and equitable for all

e We are committed to promoting diversity and inclusivity by avoiding biased or
discriminatory content, ensuring all users feel represented and welcomed.

e Should any of our strategies, messaging or creatives have an impact that is counter to
these intentions, we are committed to accountability, education and ownership of a
resolution.
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COMMITMENT TO ACCESSIBILITY

The internet is home to billions of users, all with unique needs and interests. To ensure an
equitable and inclusive digital world, it is important that marketers and developers build
campaigns and sites that can be accessed by individuals with a wide variety of needs.

e We are committed to understanding the latest accessibility guidelines including WCAG and
501 compliance for usability, user experience and information architecture

e We are committed to staying educated on all applicable laws and regulations established to
ensure equal access to all including the American’s with Disabilities Act (ADA)

e We are committed to educating our clients and partners on these accessibility guidelines
and providing our best recommendations for their application

COMMITMENT TO PERMISSION-BASED MARKETING

The term “permission marketing” was originated by marketing thought leader Seth Godin in his
1999 book by the same name to describe a marketing approach where the recipient of the
marketing messages provides permission to receive marketing materials.

e We are committed to permission-based email marketing for our Mad Fish Digital marketing
initiatives as well as for our client and partner's marketing initiatives

e We are committed to promoting and encouraging clean email and SMS lists leveraging
double opt-in methods

e We endeavor to use first party data wherever possible to drive our email marketing
campaigns

e We are committed to developing and supporting clear messaging around how data is used
by supporting privacy policies and download messaging for our clients and partners

e We are committed to using 3rd party tools and resources that follow these principles of
transparency and permission-based marketing

e We are committed to being GDPR and CCPA compliant and to helping our clients maintain
the same compliance with relevant privacy laws
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COMMITMENT TO ETHICAL DIGITAL ADVERTISING

Advertising has the opportunity to educate and empower. It can also be used to manipulate
and deceive. It is our commitment as an ethical digital marketing agency to navigate this
balance in good faith. Using our values of accountability and innovation as our guide, we
endeavor to execute advertising that is accurate, ethical and honest.

e We are committed to advertising that creates a positive experience for online customers.
Website pop ups, pop unders, and modal windows that distract from a positive buyer
experience will not be recommended by our team.

e We are committed to recommending the social advertising platforms we believe will help
grow our customer’s online business in a positive and ethical way

e We are committed to educating our clients on the pros and cons of any digital advertising
platform we recommend as part of our digital advertising strategy so that they can make
informed decisions

e We are committed to setting ad frequency caps on our campaigns to ensure a positive
customer experience that aligns with our client's brands

e We are committed to properly labeling native advertisements so as not to mislead
customers

e We are committed to leveraging audience targeting tools like geofencing technology in a
way that is transparent, ethical, and compliant with all relevant laws and regulations

ONGOING SERVICE REFLECTIONS

Our leadership team along with members of our organization will routinely assess the services
we offer and their impact on the world and industry to assure they continue to reflect our
stance on ethical marketing practices.

e When new service or platform opportunities arise, we ask ourselves:
o Does this align with our company's purpose?

Does this align with our company values?

What potential benefit(s) to our clients does this bring?

What potential challenge(s) can be caused by this service?

Does this align with our code of ethics?

Does it align with established privacy laws and requirements?

O O O O O

e When existing services evolve and pose a potential challenge to our ethical marketing
stance, these services are upleveled to leadership for discussion, reflection, and decision on
the above points.
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COMMITMENT TO UPDATE THESE
PRACTICES AS THE INDUSTRY EVOLVES

We can all expect ethical marketing practices to continue to evolve along with the technologies
marketers use to discover, reach, and engage audiences.

e As part of our company’'s purpose to create elevated experiences for our employees, clients
and their customers and our value of innovation and accountability, our leadership team
members will evaluate our services and innovation initiatives. During regular bi-annual
strategic planning sessions, leadership will assess ethical marketing practices and the state
of our services through this lens. Issues identified will be researched through our B Corp
Team and service teams as needed.

EMERGING TECHNOLOGIES

We will always assess the potential ethical, social, environmental, and legal challenges of all
emerging technologies as they relate to our industry, our work with clients, and our business
overall. This includes generative Al, blockchain, Internet of Things (IoT), and any other
technologies or practices that could potentially affect customers, communities, workers, or the
environment in an adverse manner.

We will only recommend these tools and create practices for how best to use them when it is
the interest of all organizational stakeholders. While we can't predict the future, we can ground
our emerging technology work with a strong ethical foundation.




B IMPACT ASSESSMENT
AND ETHICAL MARKETING

As B Corps, we have a vision for a better world and are trying to
change how we do business to do our part to make that vision a
reality. Ensuring that our marketing practices are ethical is part of
the work of living up to our commitment as a B Corp.

Our most recent B Impact Assessment evaluated our company’s
stewardship of its customers through the quality of its products
and services, ethical marketing, data privacy and security, and
feedback channels. Our current rating is 10.9.



https://www.bcorporation.net/en-us/find-a-b-corp/company/mad-fish-digital/

CONTACT US

We are here to collaborate with our clients and partners to make digital
marketing great. Curious to learn more about us or what we do? Reach out!

team@madfishdigital.com
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